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Dear Readers,

2025 has been a year defined by transformation—of industries, of leadership, and perhaps 
most importantly, of ourselves. In this final edition of the year, we bring together stories that 
echo the courage, creativity, and consciousness shaping tomorrow’s world.

This month’s features carry a powerful thread: the intersection of vision and humanity.

From Toufic Koussa’s mission to redefine global finance through resilience and inclusion, to 
Ali Alrawi’s determination to transform the Middle Eastern financial landscape through AI and 
investment education, we are reminded that innovation does not stand alone—it is guided by 
purpose.

Equally inspiring is our cover story on Jake Fumitaro Ohama, whose UNCONDITIONABLE 
PROJECT reminds us that creativity can be a force for peace. His belief in the emotional 
responsibility of art feels especially poignant as the world searches for common ground.

We also look inward this edition. Martina Maya’s exploration of the neuroscience behind 
burnout offers a timely and compassionate reminder: leadership begins with self-awareness. 
As we honour ambition, we must also honour balance, boundaries, and the parts of our 
identity that exist beyond work.

Together, these stories reflect what Global Leaders Today has always stood for: a commitment 
to leadership that is bold yet grounded, innovative yet ethical, ambitious yet deeply human.

As we step into a new year, I hope these narratives inspire you to lead with clarity, compassion, 
and courage. May 2026 bring you renewed purpose, meaningful impact, and the confidence to 
chart your own frontier.

Thank you for being part of our global readership—and for carrying these conversations 
forward in your own communities and organisations.

Warm wishes for a peaceful, prosperous, and inspiring year ahead.

Happy Reading,
Features Editor
Deepa Natarajan Lobo

The views expressed in the articles within Global Leaders Today are the contributors own, nothing within the announcements or articles should be construed as a profit forecast.  
All rights reserved. Material contained within this publication is not to be reproduced in whole or part without the prior permission of Global Leaders Today.

From
the Editor

gltmagazine
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education, Natasha Shaikh committed to creating 
nurturing, inspiring environments for young 
children.
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AI investment bubble burst that no one would be 
immune to.
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operations. However, as the world of travel evolves, 
so too do the challenges both travellers and 

companies face.
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CEO and Co-Founder Mazen Kanaan of vegan ice 
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Leaders Today about F&B trends, veganism, healthy 
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The digital 
economy will 
dominate the 
coming decade, 
with technology 
and artificial 
intelligence at 
its core. I believe 
robotics and AI will 
play an increasingly 
critical role not 
only in auditing 
and planning but 
also in execution 
across industries.

An accomplished economist, 
entrepreneur, and financial 
consultant, Ali Alrawi’s multi-

faceted career has driven innovation across 
Iraq and the Middle East. With an academic 
foundation that includes a Bachelor's in 
Banking and Financial Sciences, as well as 
a Master's and PhD in Economics from the 
University of Baghdad, Alrawi has turned 
his expertise into a diverse portfolio of 
ventures. Launching his first e-commerce 
startup in 2006, he broke ground by bringing 
global online shopping to Iraq during a 
period when such services were rare and 
logistically complex.

Progressing swiftly, he refined his skills 

in corporate finance at the Iraqi Company 
for Small and Medium Enterprises, where 
he advanced to Finance Manager before 
founding Alfuras Iraq and Alfuras Dubai in 
2016. Today, as CEO of Alfuras Group, Ali 
Alrawi oversees a dynamic conglomerate 
offering financial consulting, investment 
training, and digital marketing, alongside 
interests in hospitality, beauty, and security 
sectors.

His commitment to financial education 
is evident in his role as a podcast creator—
striving to bridge knowledge gaps and 
empower a new generation of investors and 
entrepreneurs through accessible, credible 
financial media. Guided by a vision to build 

long-term trust and leverage technology 
like AI and robotics, Ali Alrawi continues to 
influence and elevate the regional financial 
landscape as a trusted advisor and leading 
innovator.

In an interview with Global Leaders 
Today, the progressive leader speaks about 
transforming the financial landscape in the 
Middle East through innovative consulting, 
investment education, and cutting-edge 
technology.

Can you walk us through the key 
milestones in your professional 
journey that shaped the founding 
of Alfuras Group?

PIONEERING FINANCIAL 
INNOVATION: ALI 
ALRAWI AND THE RISE 
OF ALFURAS GROUP
Finance expert Ali Alrawi speaks to  
Global Leaders Today on transforming  
the financial landscape of the Middle East

I earned my Bachelor’s degree in Banking 
and Financial Sciences, followed by a 
Master’s and PhD in Economics, all from the 
University of Baghdad. During my studies, 
I launched my first venture in 2006—an 
e-commerce service that enabled customers 
in Iraq to purchase products from Amazon 
U.S. and have them delivered locally, at a 
time when online shopping and shipping 
were very challenging. I ran this business 
until 2012.

Afterward, I joined the Iraqi Company 
for Small and Medium Enterprises 
(ICFSME) as an accountant and was later 
promoted to Finance Manager. In 2016, I 
founded my own companies—Alfuras Iraq 

and Alfuras Dubai—to provide financial 
consulting, investment training, and digital 
marketing services. Along the way, I also 
diversified into other sectors, including a 
restaurant, a café, two beauty centers, and 
a security systems company. In 2022, I 
established Aur Real Estate in Dubai. Today, 
I serve as the CEO of Alfuras Group.

What vision drives Alfuras Group, 
and how is it redefining brokerage, 
investment education, and 
financial media in the Middle East?
Our vision is to build and strengthen long-
term trust with clients, positioning ourselves 
as their lifelong advisors in every financial 
or business decision. We constantly work 
on enhancing our capabilities, embracing 
innovation, and staying aligned with global 
economic trends, so that our consulting 
services consistently deliver the best and 
safest returns in record time.

We prioritize transparency and integrity 
in all our interactions, ensuring clients feel 
confident and informed every step of the 
way. By actively listening and understanding 
each client's unique goals and concerns, we 
tailor our strategies to provide personalized, 
reliable guidance. Furthermore, we are 
committed to ongoing education and open 
communication, empowering our clients to 
make informed decisions with confidence.

What was your motivation behind 
starting the podcast, and what 
kind of impact do you hope to 
create through it?
Through my work in financial consulting, 
I realized that a large audience lacks even 
the basic knowledge of economics and 
management—despite often having the 
capital to start businesses. Unfortunately, 
many lose money due to this gap. This 
inspired me to create a financial and 
investment-focused media platform on 
social media to educate and empower people 
hungry for such knowledge. Earning my 
PhD further reinforced my ability to act as a 
credible advisor and educator in this space, 
which led to the launch of my podcast.

In your opinion, what key 
economic trends will define the 
next decade for regional and 
global markets?
The digital economy will dominate the 
coming decade, with technology and 

artificial intelligence at its core. I believe 
robotics and AI will play an increasingly 
critical role not only in auditing and 
planning but also in execution across 
industries.

These advancements promise to create 
sustainable intelligent ecosystems that 
enhance productivity, foster innovation, 
and uphold principles of inclusivity, trust, 
and security. As industries undergo this 
profound digital shift, companies that 
embrace these technologies will lead the 
way in delivering unprecedented efficiency 
and value

Looking ahead, what is your long-
term vision for your ventures, 
and how do you see yourself 
continuing to influence the 
financial ecosystem?
Our long-term vision is to provide clients 
with the most precise and advanced 
financial services while keeping pace with 
rapid global developments. To achieve this, 
we have built a dedicated team of developers 
working on innovative programs tailored 
for Alfuras Group. These solutions leverage 
artificial intelligence and robotic systems, 
enabling clients to rely on advanced tools 
for financial analysis and even automated 
trade execution.
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‘THERE IS NO OBSTACLE 
YOU CANNOT OVERCOME’
Jake Fumitaro Ohama, Founder of RABBITWARREN, speaks to Global 
Leaders Today about using animation and storytelling to inspire empathy, 
unity, and a more compassionate world

The visionary Creative Director, 
Founder, and CEO of 
RABBITWARREN Animation 
Studios, Jake Fumitaro 

Ohama is on a mission to reshape how 
the world experiences animation. Based 
in Singapore, his studio goes beyond 
traditional entertainment, positioning itself 
as a “speculative vision studio” that uses 
storytelling to question, reflect, and inspire. 

Through RABBITWARREN World, 
Ohama introduces a universe of magical, 
otherworldly characters whose adventures 
mirror real-world truths. His goal: to build 
a legacy of purpose-driven content that 
rivals the cultural influence of giants like 
Disney, while remaining deeply rooted in 
authenticity and intention. In an interview 
with Global Leaders Today, Jake discusses 
the philosophy behind his initiative 
‘Unconditionable Project’, which centres on 
the idea of the “unconditionable heart”—a 
call to rediscover empathy, unity, and peace 
in a divided world.

What first drew you to the art of 
storytelling? Was there a moment 
or project that made you realise 
this is what you were meant to do?
I have always believed that the events on 
the planet follow a pattern. My team and 
I foresaw that February 22, 2022, would 
mark a crucial turning point for Earth, and 
that was the day we travelled to Hiroshima, 
where we drafted and proclaimed the 
‘UNCONDITIONABLE PROJECT’ 
(UNDCBL Project) to the world (https://

unconditionable.org).
As you know, Hiroshima is a city that 

carries the weight of history — one that 
has experienced the horrors of nuclear 
destruction and stands as a symbol of 
eternal world peace. It was the perfect 
place to declare our message of the 
‘Unconditionable Heart’.

Our message is simple: “We are 
fundamentally one. It is utterly foolish for 
the inhabitants of this small planet to fight 
among themselves. It’s natural to help each 
other in times of need, and we should be 
able to achieve true abundance without 
harming anyone.”

Throughout history, humanity has 
placed conditions on one another, defining 
people by our own measures and making 
judgments based on those conditions. That 
is why we have deeply contemplated the 
meaning of "unconditional love" and believe 
that reclaiming an ‘Unconditionable Heart’ 
may ultimately be the key to saving this 
planet.

We believe that everyone is born with 
unconditional love in their hearts. This 
universal truth is the very mission of our 
project. Just two days after our declaration, 
on February 24, 2022, Russia invaded 
Ukraine, plunging the world once again into 
the fear and chaos of war. At that moment, 
we were convinced that our message carried 
a profoundly important mission.

It was also a moment that proved 
how essential it is to rediscover an 
‘Unconditionable Heart’ for the future of 
the world. To ensure this message reaches 
as many people as possible—and is passed 

down for generations, even for centuries—
we realised that it needed to be told through 
a compelling, deeply meaningful story – 
one that allows people to experience the 
essence of life on Earth through analogies 
and metaphors. That is why we created our 
animation project, ‘RABBITWARREN’— the 
very first chapter of our journey.

Many studios create fantasy; yours 
seems to provoke something more 
powerful—a reflection. What 
makes a story worth telling in your 
world?
First and foremost, we have never once 
thought of differentiating our animation 
studio from others. We believe every project 
on Earth has its own purpose and reason for 
existence, making each uniquely significant, 
so there’s no need to outshine others.

RABBITWARREN is a messaging 
project. Beyond mere animation, it aims to 
remind the world of an ‘Unconditionable 
Heart’ through the UCDNBL Project.

In this sense, we may differ slightly 
from studios focused on mainstream 
entertainment. We emphasise “probabilistic 
unconditionality,” encouraging viewers to 
embrace perspectives of peace and unity.

Great messages and stories are always 
passed down through generations. Unbound 
by short-term goals, we constantly seek 
messages that will endure 30 or 100 years—
stories that capture hearts worldwide. 
Commercial success is secondary and never 
our top priority.

One thing for sure 
– your struggles, 
hardships, and 
failures in life are the 
very things that will 
fuel your creativity 
and lead you to true 
growth—they contain 
the greatest hints for 
your success.



GLOBAL LEADERS TODAY

BACK TO CONTENTS PAGEBACK TO CONTENTS PAGE

GLOBAL LEADERS TODAY GLOBAL LEADERS TODAY

NOVEMBER 2025 | WWW.GLOBALLEADERSTODAY.ONLINE | 1110 | NOVEMBER 2025 | WWW.GLOBALLEADERSTODAY.ONLINE

You’ve led companies with 
revenues of over $270 million, and 
now a niche animation studio with 
a cult following. How has your 
leadership mindset changed over 
the years?
My core leadership mindset hasn’t changed 
much over the years, but the circumstances 
have shifted dramatically. When I started my 
first company, I had limited personal funds, 
so I had to rely heavily on capital from large 
corporations and venture capitalists. This 
meant aligning my business decisions with 
their expectations and synergies, which 
often prevented me from growing the 
business at my own pace.

Now, things are different—I own nearly 
100% of my current group companies’ 
shares. This gives us the freedom to take 
our time and build projects steadily without 
external pressures. Additionally, my earlier 
ventures focused on solving specific 
problems for adults in certain regional 
economies or localised markets. Now, I’m 
working on something much broader—
creating content that excites and inspires 
people of all ages and genders worldwide.

My background in amusement business 
and film studies from my student days gave 
me insight into the massive global demand for 
animation and character-driven businesses. 
This is a field I’ve always wanted to dive into, 
and I’m finally doing it. We’re absolutely 
confident that this venture will grow to a scale 
of at least $5 billion in revenue.

You’ve lived and worked in Japan, 
the US, and Singapore. How 
have these global perspectives 
shaped your creative ethos and 
worldview?
Even as a child, I never felt like I was just 
living in Japan or the US—I’ve always felt 
like I’m a resident of this small planet we 
call the Earth. Growing up during the dawn 
of the internet further reinforced this sense 
of global connection, so I don’t think my 
worldview was shaped by any one specific 
environment. 

That said, growing up in Japan, I 
was deeply influenced by the country’s 
collective memory of the atomic bombings 
of Hiroshima and Nagasaki. In school, we 
learned about the devastating impact on 
entire cities, and every August, TV specials 
and news programs remind us of those 
tragedies.

The Japanese always pause to pray for 
those who lost their lives and reflect on 
the importance of never repeating such 
horrors—and how foolish it is to fight over 
this tiny planet.

My grandfather, who was a school 
principal in Okinawa, often shared vivid 
stories of his wartime experiences, like 
evacuating hundreds of students by ship 
from Okinawa to Kumamoto to keep them 
safe.

All these stories and experiences left a 
lasting impression on me as a child. Even 
back then, I wondered why adults would 
hurt each other or wage wars on such a 
small planet. That early sense of a global 
perspective has stayed with me ever since.

With your unique approach 
to 2DCG/3DCG that mimics 
illustrated books, what 
innovations are you most excited 
about in the future of storytelling?
Our projects are still in the experimental 
phase, and with limited budgets, we’re 
leaning more heavily on 2DCG than 3DCG 
for now.

We plan to focus on music videos 
until we reach a subscriber base of around 
70 to 80 million. Once we’ve completed 
this phase of experimentation, we’ll shift 
toward full-fledged storytelling, expanding 
into formats like picture books, TV shows, 
movies, and games. When we move into 
game development, 3DCG will likely take 
centrestage.

I’m most excited about how these 
formats will allow us to create immersive, 
visually rich stories that feel like stepping 
into an illustrated book. The blend of 
2DCG’s charm with 3DCG’s depth opens up 
endless possibilities for engaging audiences 
in new and meaningful ways.

How do you see 
RABBITWARREN’s role in shaping 
not just entertainment, but 
emotional intelligence and values 
for young viewers?
As I said earlier, RABBITWARREN’s role 
is to “inspire an unconditionable heart in 
people worldwide.” It reminds us we’re 
companions living on this small planet, 
Earth, and that hurting and fighting each 
other on such a tiny star is foolish. Through 
animation—the first phase of the UCDNBL 
Project—we aim to remind humanity of 
peace, abundance, and unity.

We want to convey that the world can 
be reshaped with unconditional love, not 
fear. Our stories go beyond entertainment, 
encouraging viewers to embrace 
unconditional perspectives. Commercial 
success will naturally follow.

We prioritise meaningful content, 
always striving to create stories that 
resonate and endure across generations.

What would be your advice for 
future leaders who want to enter 
this industry?
In life, unexpected setbacks and difficulties 
will come your way. What’s important is to 
stay calm when faced with those challenges 
and continue moving forward with a positive 
mindset, going with the flow.

There is no obstacle you cannot 
overcome. Looking back on my own life, I 
have experienced many failures, setbacks, 
and difficulties. At times, I was betrayed by 
close relatives and despaired.

But there is one thing for sure – your 
struggles, hardships, and failures in life are 
the very things that will fuel your creativity 
and lead you to true growth—they contain 
the greatest hints for your success.

We are 
fundamentally one. 
It is utterly foolish 
for the inhabitants 
of this small planet 
to fight among 
themselves. It’s 
natural to help 
each other in times 
of need, and we 
should be able 
to achieve true 
abundance without 
harming anyone.

My background in amusement 
business and film studies 
from my student days gave me 
insight into the massive global 
demand for animation and 
character-driven businesses.



BACK TO CONTENTS PAGEBACK TO CONTENTS PAGE

GLOBAL LEADERS TODAY GLOBAL LEADERS TODAY

NOVEMBER 2025 | WWW.GLOBALLEADERSTODAY.ONLINE | 1312 | NOVEMBER 2025 | WWW.GLOBALLEADERSTODAY.ONLINE

AI will play a key role in 
automating processes 
and enabling more 
efficient operations. For 
instance, data analysis, 
which typically takes 
time to understand 
current trends and inform 
business decisions, can 
now be completed in 
seconds with AI.

Leading Telecom 
Innovation in Mongolia
In an exclusive interview with Global Leaders Today, Koji Kurushima, CEO of 
MobiCom Corporation LLC, discusses the evolving role of telecom in driving 
digital transformation and shaping business growth in emerging markets

The visionary CEO of MobiCom 
Corporation LLC, Koji Kurushima, 
has played a pivotal role in 

transforming the telecommunications 
landscape in Mongolia. With a strong 
academic foundation from Waseda 
University, Koji has leveraged his leadership 
expertise to drive innovation and growth 
in the telecom industry. His career has 
been deeply influenced by his passion for 
technology and global business, leading 
him to pursue opportunities that enhance 
business operations and customer 
experiences in emerging markets.

Under his leadership, MobiCom has focused 
on utilising telecom infrastructure to create 
value through applications, platforms, 
and services, aiming to be a key enabler of 
both business and lifestyle for consumers. 
Koji encourages his team to explore new 
opportunities, continuously adapting to 
rapidly changing market demands. His 
results-driven approach has positioned 
MobiCom as a forward-thinking leader in 
the telecom sector.

In an exclusive interview with Global Leaders 
Today, Koji discusses the evolving role of 
telecom in driving digital transformation and 
shaping business growth.

What inspired you to enter the 
telecom industry, and what was 
your journey like in the early years 
of your career?

As a Japanese, I grew up alongside the 
evolution of technology. During my high 
school years, pagers were popular in Japan. 
When I entered college, PHS and mobile 
phones, along with home internet services 
like ISDN and ADSL, began to take off. 
These experiences sparked my desire to 
share similar technological advancements 
with people in other countries, which led 
me to pursue a career in a company with a 
global presence in the telecommunications 
industry.

Unfortunately, early in my career, I wasn’t 
able to join the global business sector I had 
initially hoped for. Instead, I found myself 
working in areas like corporate strategy, 
new business development, and marketing. 
Although I momentarily drifted from my 
original ambitions, these diverse experiences 
have significantly shaped who I am today, 
helping me become a more well-rounded 
and structured business professional.

What motivated you to join 
MobiCom and how did your early 
career experiences and learnings 
prepare you for your role?

I initially joined Mobicom after working at 
KDDI, one of its shareholder companies. I 
received the offer while working on another 
assignment, and since it was an opportunity 
to go global and work for a non-Japanese 
company, I immediately accepted. I was 
particularly drawn to roles that were not 
routine and required me to search for 
answers and solutions. Given that Mongolia 
was a completely unfamiliar market for 
me, and it was an opportunity to test my 
global potential, I didn’t hesitate to seize the 
chance.

Once I joined KDDI, I had the opportunity 
to work across multiple business domains, 
including strategy, business development, 
company turnover, group company 
management, and marketing. Each role 
presented a new set of challenges, and 
overcoming these difficult environments 
with tangible results has given me the 
confidence to take on this new role at 
Mobicom. 

How do you see the role of AI 
evolving in the telecom sector, and 
how is MobiCom positioning itself 
to stay ahead of these trends?

Many people, including myself, view AI as 
a technology that will support and enhance 
human activities. In business, AI will play 
a key role in automating processes and 
enabling more efficient operations. For 
instance, data analysis, which typically 
takes time to understand current trends 
and inform business decisions, can now be 
completed in seconds with AI. Additionally, 
with the rise of generative AI, even content 
creation can be supported, significantly 
reducing the time and effort required for 
execution.

At Mobicom, we provide services to both 
consumers and businesses, and we’ve 
implemented AI in areas such as customer 
classification, customer prediction, and 
asset management. These applications help 

us make our operations more efficient and 
improve the quality of our services. As a 
company, we encourage our employees to 
experiment with new technologies, enabling 
us to be early adopters of trends before 
introducing them to our customers.

As the CEO of MobiCom 
Corporation, what leadership 
strategies have been most effective 
for you in navigating such a 
dynamic industry? How do you 
keep your team motivated?

From my experience, the encouragement 
of management and employees is crucial 
for thriving in this dynamic industry. As 

human beings and business professionals, 
we all have our strengths and weaknesses. 
The key to maintaining competitiveness 
and ensuring the sustainability of an 
organization is how effectively you can 
maximise the potential of the entire team.

I’m not a charismatic leader by nature, but 
I focus on encouraging my team to explore 
new initiatives and business opportunities, 
rather than sticking to what we’ve always 
done. While new initiatives may not always 
succeed, progress is impossible without 
taking risks and facing challenges.

As a leader, I also prioritise the 
understanding that we are not perfect, 
and mistakes are inevitable. However, it's 
essential that we don’t repeat the same 

mistakes. Identifying the root cause of an 
issue is critical in recognising what went 
wrong and preventing future risks. For this 
reason, a leader must sometimes dive into 
the details and provide guidance to the 
team, ensuring that we learn and improve 
from each experience.

Having held key roles including 
that of Chief Marketing Officer and 
now CEO, what advice do you have 
for aspiring leaders in the telecom 
industry?

I believe a leader must pave the way for 
the team. If a leader is uncertain about the 
direction, the entire team will also be left in 
confusion. In the telecom industry, which 
serves as a critical infrastructure and value 
provider to both consumers and enterprises, 
it’s vital to have a deep understanding of 
the market and a strong curiosity about its 
future. The ability to envision where the 
market is headed is key to being effective 
both today and tomorrow.

Furthermore, as technology evolves 
rapidly, staying informed about the latest 
technology trends and use cases is essential. 
This knowledge gives leaders, especially 
in emerging markets, a competitive edge, 
enabling them to make informed decisions 
and lead effectively in an ever-changing 
landscape.

What do you think the telecom 
industry will look like in five years, 
and how is MobiCom preparing for 
it?

I believe the global telecom industry will 
increasingly focus on value creation beyond 
just infrastructure, through applications, 
platforms, and services that act as business 
enablers or lifestyle supporters. Those 
companies that remain focused solely on 
infrastructure may eventually become pure 
utility providers and could face challenges in 
sustaining growth, as the demand for usage 
will largely depend on service providers at 
the upper layers.

MobiCom is also evaluating future 
opportunities and threats from this 
perspective, exploring ways to serve our 
customers by combining our infrastructure 
with applications and services in 
collaboration with our partner companies. 
Our goal is to ensure that customers 
continue to engage with our network. 
Given the rapid diversification of customer 
preferences and demands, it’s a process of 
trial and error. We need to consider multiple 
initiatives to effectively reach and serve our 
customers.
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In India, the tourism industry is 
experiencing a boom, with adventure 
tourism leading the charge. As more 

individuals seek out thrilling travel 
experiences, adventure tourism is taking 
center stage. The future of adventure 
tourism looks promising, with several 
emerging trends driving its growing 
popularity. Notable shifts in the adventure 
tourism sector are largely influenced by 
the changing preferences of travellers, 
particularly millennials and Gen Zs.

Here are some trends that will shape the 
adventure tourism industry in India:

Sustainable Adventures: One of the most 
prominent trends in adventure tourism is 
the growing emphasis on sustainability. 
Modern travellers are increasingly mindful 
of their environmental footprint and are 
actively seeking experiences that align with 
their eco-conscious values. From staying 
in eco-lodges situated amidst pristine 
landscapes to participating in wildlife 
conservation efforts, sustainable adventure 
tourism is on the rise. Travellers are opting 
for activities that leave minimal impact on 
the environment, embracing the ethos of 
responsible travel and conservation.
 
Luxury Meets Adventure: In a world 
where comfort and adventure meet, luxury 
adventure tourism has emerged as a 
compelling trend. Today's travellers crave 
not only heart-pounding experiences but 
also the indulgence of high-end amenities 
and services. From deluxe accommodations 
in breathtaking locales to curated 
experiences that combine adventure with 
lavishness, luxury adventure travel offers 
those who appreciate the best of both 
worlds. It's an exploration of exhilaration 
without compromise, where every moment 
is infused with refined style.

Off-the-Beaten-Path Discoveries: 
The attraction of off-the-beaten-path 
destinations continues to captivate 
adventurers seeking authenticity and 
solitude. Away from the tourist crowds, 
these hidden gems offer a glimpse into 
untouched landscapes and vibrant cultures. 
Travellers are venturing beyond traditional 
tourist hotspots, exploring remote corners 
of the globe, and embarking on journeys 
that promise exclusive experiences. 
Whether it's trekking through remote 
wilderness or immersing in the traditions 
of lesser-known communities, the appeal of 
off-the-grid adventures is undeniable.

Wellness Adventures: In a time where 
holistic well-being takes center stage, 
adventure tourism has seamlessly integrated 

KEY TRENDS SHAPING 
THE FUTURE OF 
ADVENTURE TOURISM 
Tariq Sheriff, Director, Area 83, an adventure sports 
resort in Bengaluru, gives an insight into the factors 
leading to the growth of adventure tourism sector in India  

with the wellness movement. Travellers are 
increasingly viewing adrenaline-pumping 
activities as an essential component of 
their wellness journey. Engaging in thrilling 
adventures serves not only to rejuvenate 
the body but also to nourish the mind 
and soul. From conquering towering 
peaks to navigating treacherous rapids, 
each adventure becomes a transformative 
experience, fostering resilience and mental 
fortitude.

Hardcore Thrills: For adrenaline junkies 
and thrill-seekers, hard adventure travel 
offers the ultimate adrenaline rush. 
This rapidly growing segment caters 
to those who thrive on pushing their 
limits and conquering the impossible. 
Whether it's scaling vertiginous cliffs, 
braving tumultuous whitewater rapids, 
or delving into the depths of uncharted 
caves, hard adventure travel promises 

unmatched excitement and challenge. It's 
an exploration of the outer limits of human 
endurance, where each daring feat becomes 
a reminder of the indomitable spirit of 
adventure.

To conclude, the adventure tourism 
industry is growing thanks to new trends 
that meet the varied needs of contemporary 
tourists.  There's a notable recognition 
within the industry of the significance of 
mental health and well-being during travel, 
signifying a meaningful transition from the 
past. Additionally, a rise in backpacking 
travellers and a newfound appreciation 
for weekend adventures point to a shift 
towards prioritizing fulfilling experiences 
and sustainable approaches. These trends 
indicate optimism for the future of 
adventure tourism, promising continued 
growth and exciting opportunities for 
exploration and enjoyment.
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A GUIDE TO CREATING 
EFFECTIVE BRAND STORIES
Komal Rukhana, Founder of Mint & Milk PR, chalks out innovative strategies 
that can help brands create a meaningful impact

In today’s saturated market, the brands 
that truly resonate with consumers 
are those that tell compelling stories. 
I’ve had the privilege of working with 

diverse clients across various industries, 
helping them craft their unique brand 
stories. Hence, I have seen firsthand 
how effective storytelling can elevate a 
brand’s presence and create meaningful 
connections. Here are a few pointers that 
can help brands create a connection with 
their audience. 

The Power of Storytelling

At its core, storytelling is about creating an 
emotional connection. Research shows that 
storytelling can improve message retention 
by up to 65-70% compared to traditional 
facts alone. A study by the Harvard Business 
Review found that stories are 22 times more 
memorable than facts. This is particularly 
crucial for brands seeking to differentiate 
themselves in a crowded marketplace. 

Understanding Your Audience

Creating an effective brand story begins 
with a deep understanding of your target 
audience. At Mint & Milk PR, we prioritise 
comprehensive audience research. For 
example, when a sexual wellness brand 
we represent was looking to launch a new 

campaign, we got in touch with journalists 
in lifestyle, wellness and even business 
publications to gauge how this proposed 
campaign will be perceived by different 
audiences and help the brand tweak its 
message accordingly.

Leveraging Unique Brand Values

Every brand has unique values that can 
serve as the foundation of its story. Our 
work with a 25-year-old conscious multi-
designer outlet provided a perfect example 
of how history and sustainability could be 
brought to life. The store was transformed 
into a fashion museum for a special event, 
where archives were displayed, allowing 
both media and fashion enthusiasts to 
experience the evolution of design through 
the years. By celebrating the brand’s heritage 
and commitment to conscious fashion, 
we created a memorable storyline that 
resonated with the audience, reinforcing its 
dedication to thoughtful craftsmanship and 
timeless style.

Crafting the Narrative

Once we understand the audience and 
brand values, the next step is to craft the 
narrative. This involves defining the brand’s 
voice, tone, and key messages. For instance, 
in case of that sexual wellness brand, we 

intentionally maintained a conversational 
and inclusive tone. By highlighting sexual 
wellness as a part of one’s holistic well-being 
rather than mere pleasure, we changed 
the brand’s messaging from transactional 
to transformational, inviting the audience 
to join a community rather than just 
purchasing a product.

Multi-Channel Storytelling

In the digital age, effective brand stories 
need to be disseminated across multiple 
platforms.We employ a multi-channel 
approach, ensuring that a brand’s narrative 
is consistent yet tailored for different 
mediums—whether it's social media, 
blogs, or press releases. For example, 
to amplify the first kiosk-launch of a 
celebrity-led beauty brand, we took a 360 
degree approach, orchestrating influencer 
collaborations, interviews with lifestyle 
journalists, a press conference with the local 
news media, and a public event with the 
celebrity.

Measuring Impact

Finally, effective storytelling must be 
measurable. We utilize analytics tools to 
assess the impact of our campaigns. Metrics 
such as engagement rates, reach,saturation 
rates, and conversion statistics provide 
valuable feedback, enabling us to refine our 
strategies and enhance storytelling efforts 
continuously.

In a Nutshell

Creating effective brand stories is a journey 
that requires insight, creativity, and 
adaptability. At Mint & Milk PR, we believe 
that every brand has a unique narrative 
waiting to be told. By crafting an interesting 
narrative that connects your target audience 
to your brand values in a genuine way, 
brands can forge deep connections with 
consumers.

With every project, we strive to turn visions 
into narratives that resonate, inspire, and 
drive action. It’s a privilege to be part of this 
storytelling journey with our clients, and I 
look forward to helping many more brands 
share their unique tales.



BACK TO CONTENTS PAGEBACK TO CONTENTS PAGE

GLOBAL LEADERS TODAY GLOBAL LEADERS TODAY

NOVEMBER 2025 | WWW.GLOBALLEADERSTODAY.ONLINE | 1918 | NOVEMBER 2025 | WWW.GLOBALLEADERSTODAY.ONLINE

I also firmly believe 
that women can 
excel as leaders while 
balancing family life and 
want to inspire other 
women to pursue their 
ambitions without fear 
of limitations.

Shaping the Future 
of Early Education 
in the UAE
In an interview with Global Leaders Today, Natasha Shaikh, Co-Founder & 
CEO of Kinder Castle Nursery and Founder of Rainbow Valley Nursery and 
Kids Unlimited, reflects on her transformative journey

A dynamic leader and visionary 
in early childhood education, 
Natasha Shaikh committed to 
creating nurturing, inspiring 
environments for young children. 

As the Co-Founder & CEO of Kinder Castle 
Nursery and the Founder of Rainbow Valley 
Nursery and Kids Unlimited, Natasha has 
made a significant impact on the industry. 
Her passion for holistic development, 
coupled with her dedication to empowering 
both children and educators, has led to the 
successful launch of multiple nurseries, 
preschools, and a kids' fitness centre. 

Shaped by her experiences as a mother 
of four, Natasha has become a trailblazer 
in fostering community engagement and 
driving innovation in education. In an 
interview with Global Leaders Today, she 
reflects on her transformative journey, 
sharing her insights on the evolution of early 
childhood education and the values that 
have fuelled her success.

What are some important facets of 
your life and professional journey 
that you wish to highlight?
My journey as a leader in the education 
sector is deeply rooted in three core aspects: 
passion, innovation, and empowerment. 
Being a mother of four has profoundly 
shaped my perspective on early childhood 
education. It has given me a unique 
understanding of what families need and 
how important it is to create environments 
where children feel safe, loved, and inspired 
to learn.

When it comes to professional growth and 
entrepreneurship, I’ve had the privilege of 

managing multiple successful nurseries, 
preschools, and a kids’ fitness centre, 
which have taught me the importance of 
blending educational excellence with strong 
operational management and innovative 
programs. I’ve also embraced marketing and 
community-building strategies to create 
lasting impacts.

I’m passionate about empowering 
educators and staff; building strong teams 
and firmly believe in educating the whole 
child—fostering his or her cognitive, 
social, emotional, and physical growth. I 
also firmly believe that women can excel 
as leaders while balancing family life and 
want to inspire other women to pursue their 
ambitions without fear of limitations.

Give us a glimpse of your 
educational journey. What led 
you to foray into the field of early 
education? 
My educational journey has been both 
personal and professional, deeply influenced 
by my experiences as a mother and my 
passion for nurturing young minds. I 
began my career with a strong belief in 
the transformative power of education 
and a desire to create a lasting impact on 
children’s lives.

What truly led me to foray into early 
education was witnessing the formative 
nature of the early years in shaping a child’s 
development. As a mother of four, I’ve 
observed firsthand how crucial those years 
are in building a foundation for lifelong 
learning, confidence, and creativity. This 
understanding inspired me to take the leap 
into the field, where I could combine my 

	 Team Empowerment: This I feel is the 
most important as I lead and mentor 
a team of passionate educators and 
administrators, creating a supportive 
environment that promotes professional 
growth and collaboration and as our 
business is dominated by women, I spend 
a lot of time empowering our team and 
supporting them in their role as their 
leader.

	 Community Engagement: Building 
strong relationships with parents, local 
organizations, and stakeholders is crucial 
to maintaining trust and a sense of 
belonging within our community.

Throw light on the most significant 
professional milestones you 
have achieved throughout your 
professional journey. 
My professional journey in the field of 
early childhood education has been both 
rewarding and transformative. One of the 
key highlights has been launching and 
managing three thriving nurseries and 
preschools. These centres have become 
trusted spaces where children and families 
feel supported and valued. Another pivotal 
achievement was expanding into kids' fitness 
with the opening of a dedicated fitness 
centre to promote health and wellness for 
children. I have also focused on empowering 
educators by building strong teams and 
fostering a culture of professional growth 
and collaboration. In addition, developing 
meaningful relationships with parents and 
local communities has been instrumental 
in our success. Being recognized as an 
emerging leader in the education industry 
is a testament to the hard work, dedication, 
and innovation I’ve poured into my work.

On a personal note, how do you 
define success, and what role has 
your family played in shaping your 
journey?
Success is often measured in numbers, 
growth, and achievements, but for me, 
true success is reflected in the pride in 
my husband’s voice when he speaks about 
my journey and the admiration in my 
daughters' eyes when they say they want 
to follow in my footsteps. As a woman 
entrepreneur, balancing the demands of 
running multiple businesses while nurturing 
my family has been both challenging and 
fulfilling. The most rewarding milestone 
isn’t just professional growth—it’s inspiring 
my daughters to dream big, believe in 
themselves, and know they, too, can achieve 
anything. There’s no greater contentment 
than knowing that the work I do today is 
shaping their vision for tomorrow. This 
feeling is priceless.

love for children with my drive to create 
environments that inspire curiosity and 
growth.

Additionally, I realized there was a gap 
in providing holistic education that 
nurtures not just academics but also social, 
emotional, and physical development. I 
wanted to fill that gap by building programs 
and centres that empower children to 
explore their potential in all areas. My 
journey has been about bridging that vision 
with practical innovation, ensuring every 
child in my care receives the best possible 
start in life.

The field of early education allows me to 
blend my entrepreneurial spirit with my 
passion for community building, making 
it the perfect space to make a meaningful 
difference.

What are the key roles and 
responsibilities you shoulder as the 
CEO of Kinder Castle Nursery? 
As the CEO of Kinder Castle Nursery and 
Rainbow Valley Nursery, my roles and 
responsibilities extend across leadership, 

innovation, and community building. At 
the heart of my role is ensuring that every 
aspect of our organization is aligned with 
our mission to provide high-quality early 
childhood education and care.

	 Strategic Leadership: I oversee the vision 
and direction of all my nurseries, ensuring 
that our goals align with best practices in 
early education while fostering growth 
and sustainability.

	 Curriculum Development: I work closely 
with educational experts to implement 
innovative, age-appropriate, and holistic 
curriculums that cater to the diverse 
needs of our students.

	 Operational Management: From 
managing budgets to ensuring regulatory 
compliance, I ensure the smooth 
functioning of our centres without 
compromising on quality.
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What is your success mantra, and 
how has it guided you throughout 
your professional journey?
My success mantra has always been centred 
around three principles. First, passion with 
purpose: I am deeply passionate about 
early childhood education, and everything 
I do is driven by the purpose of making 
a positive difference in children’s lives. 
Second, adaptability and innovation: The 
education landscape is ever-changing. 
I’ve embraced change by staying ahead 
of trends, incorporating innovative 
practices, and continuously learning. Third, 
empathy and collaboration: I believe in 
leading with empathy—whether it’s with 
children, parents, or staff. Building strong 
relationships and fostering a sense of 
collaboration has been key to overcoming 
challenges and achieving success.

Ultimately, my milestones reflect the 
collective effort of everyone involved—
families, educators, and the communities 
we serve. My journey is fuelled by the belief 
that when we invest in the early years, we’re 
shaping not just individuals but the future 
of society.

How do you foresee the early 
education landscape evolving in the 
UAE by 2025, and what key trends 
will shape the industry?
The early education landscape in the UAE 
is set for exciting changes by 2025, driven 
by innovation, inclusivity, and preparing 
future generations. Key trends include 
the integration of technology, with AI 
and interactive tools enhancing children’s 
learning experiences while complementing 
traditional methods. 

There will also be a stronger focus on 
holistic development, emphasizing 
emotional intelligence, mindfulness, and 
physical fitness alongside academics. 
Inclusion and diversity will continue to drive 
initiatives, creating equal opportunities for 
all children, while sustainability in education 
will become more prominent, with eco-
friendly practices and environmental 
responsibility integrated into curriculums.

Parental involvement will be crucial, with 
more collaboration through digital tools 
and workshops. Mental health support for 
both children and educators will also gain 
importance. Increased investment in early 
years education will lead to better facilities 
and innovative programs. 

In conclusion, the future of early education 
in the UAE looks promising, with a growing 
emphasis on innovation, inclusivity, and 
collaboration to create environments that 
help children reach their full potential.
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In a world where cities are racing to 
reinvent themselves and technology 
is redrawing the real-estate landscape, 
Dubai once again takes center stage. 

This December, the World Realty Congress 
2025 (WRC) returns for its most ambitious 
edition yet — five transformative days 
bringing together the sharpest minds, 
boldest ideas, and most influential voices in 
global real estate.

From the rise of AI-driven asset 
management to the tokenization of 
property finance, this year’s World Realty 
Congress embodies the spirit of Dubai’s 
Vision 2033 — a vision built on innovation, 
sustainability, and inclusivity.

A Legacy of Excellence - Government 
support

Since its inception in 2019, the World 
Realty Congress has grown into a 
cornerstone event for the real estate sector, 
consistently supported & attended by 
the Dubai Land Department. This year’s 
congress promises to be the most impactful 
yet, reflecting Dubai’s evolving real estate 
landscape and its strategic role on the 
global stage.

The Biggest 
Gathering of Real 
Estate Minds in Dubai
Inside the Global Conversation at World Realty Congress 2025
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All set to take place from December 8-12, 2025, World Realty 
Congress is one of the biggest conferences and awards that 
brings the entire ecosystem of real estate on one platform

Property Launches

Masterclasses

Conference

Roundtable Discussions

Real Estate Channel 
Partners' Meet & Greet

Gala Awards
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World Realty Congress 
2025 is not just an 
event, it's a movement 
shaping the global real 
estate narrative
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Spotlight Speakers:
An exceptional line-up of global thinkers and industry leaders takes the stage at World 
Realty Congress 2025 — sharing insights, foresight, and bold ideas that will shape the 
future of real estate.

Prof Jeevan D’Mello
CEO, Zenesis Corp & 
Past President, CAI

Salma Aboul-ela
Director of Development, 
Modon

Dr Salwa
CEO, Co-Founder 
Women of Vision & 
Regional Director, Next 
Level Real Estate

Ali Al Suwaidi
VP, MEFMA

Babul Akhtar
Director of PM & CM, 
Red Sea

Said Elhousali
CEO, Land Sterling

Who’s Showing Up?
With over 700 delegates, 40 industry 
speakers, and a guest list that reads 
like a ‘Who’s Who’ of global real estate, 
this summit is set to be a networking 
goldmine. Whether you’re a property 
developer, broker, real estate management 
professionals, this is where the magic 
happens.

Some of the brands attending: 

December 8
Abu Dhabi Community 
Tour hosted by Colliers 

December 9
Dubai Community Tour hosted 
by Dubai Holding Community 
Management

December 10
IRECMS Masterclasses & 
CAM G10 Summit

December 11
World Realty Congress 
Conference feat. IRECMS

December 12
World Realty Congress 
Awards 

Learning That Counts: CPD & 
CMCA Accreditation
Professionals attending the Congress can 
earn Continuing Professional Development 
(CPD) Points and CMCA credits, 
reaffirming World Realty Congress’s 
position as not just a networking event but 
a recognized platform for certified growth 
and global competency.

The World Realty Congress 
Awards – Celebrating Excellence 
Without Compromise
This year’s edition saw a record-
breaking 360 submissions, 80 hours of 
jury assessment, and a final shortlist of 
companies battling it out before a live 
jury to claim the industry’s highest honor. 
From developers and brokers to facilities 
managers and PropTech innovators, the 
awards spotlight those who are not only 
leading the market but reshaping its 
values.

Looking Ahead

Book Your Spot at 
the World Realty 
Congress (Scan 
the QR Code)

Keynote Spotlight - Neil Mandt
Protecting the New Frontier of Real Estate
When Hollywood meets PropTech, the conversation changes. Five-time 
Emmy® Award-winning producer and digital-rights pioneer Neil Mandt 
will headline the 2025 Congress with a keynote that’s equal parts cinematic 
and visionary. As founder of Digital Rights Management (DRM), Mandt has 
redefined how property owners protect and monetize their digital airspace — 
the unseen layer of value above every physical asset.

In his keynote, “Guarding Dubai’s Digital Real Estate” Mandt will unpack how 
emerging technologies like AR, VR, and AI are expanding what ownership 
truly means — and why safeguarding digital property rights could become the 
next multi-billion-dollar frontier. It’s a conversation that places Dubai at the 
crossroads of creativity, commerce, and code.

The World Realty Congress Conference this 
year deep-dives into the trends shaping the next 
decade of urban life. Across panels, workshops, 
and masterclasses, one clear message resonates; 
real estate is no longer just about location; it’s 
about evolution.

The Defining Tracks Include:

Conference Themes 2025: Where Technology Meets Urban Living

•	 Community 3.0 – The New Blueprint for 
Real Estate Management: How AI, talent, 
and sustainability are converging to 
redefine urban living.

•	 The 2026 Compliance Survival 
Guide: Navigating RERA updates, risk 
management, and revenue protection.

•	 The FM Revolution: From cost-cutting to 
value-creation — how facilities leaders are 
shaping asset longevity and ESG performance.

•	 Developers & Communities: Designing future 
neighborhoods that reflect global ambition 
and local identity.

•	 Tokenization & Finance: Breaking down 
how blockchain is unlocking new models of 
property investment.

•	 Ras Al Khaimah Renaissance: Exploring the 
northern emirate’s next growth chapter and 
investor momentum.

DAY
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DAY

DAY
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Agenda at a glance:

Scan here for 
detailed agenda

Here’s your chance:

As the curtains rise on World Realty 
Congress 2025, Dubai reaffirms its role 
not just as a real-estate hub, but as the 
heartbeat of global urban innovation. 
With its unmatched lineup of leaders, 
groundbreaking themes, and an awards 
program setting the gold standard for 
integrity, WRC continues to shape what the 
world will build next.
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I started my career with 
Unilever and managed 
the ice cream industry 
in different parts of the 
Middle East region like 
Turkey and Saudi Arabia. 
It all started when my 
wife and partner Marcela 
and I noticed a serious 
gap in the market when 
it came to healthy ice 
cream offerings.Deepa Natarajan Lobo

A Match Made in 
Culinary Heaven
CEO and Co-Founder Mazen Kanaan of vegan ice cream brand House 
of Pops, speaks to Global Leaders Today about F&B trends, veganism, 
healthy desserts and much more

ramifications dairy farms have on the 
environment. So, to our nature-loving 
friends we are also a plastic-free vegan 
brand.

There is also a common misconception 
that vegan food is not meant for everyone, 
when that is truly not the case. Being a 
Lebanese, I can vouch for the fact that we 
have a wide range of vegan-friendly food 
and stews that everyone can consume, 
whether they are vegan or not. The 
difference with House of Pops lies in the 
fact that we deliver products that taste 
phenomenal to people of all tastes/dietary 
preferences.

As a business leader, what core 
strategies do you employ to keep 
your team motivated?

Flexibility is definitely one of the 
strategies that we truly believe in. We 
are a flexible working space and feel that 
employees can be productive in any space 
that works for them, whether it’s home or 
office. As long as one is able to deliver the 
business needs, that’s what matters.

Additionally, I feel that sharing the wins 
and losses of the company with the team 
is important. We celebrate every win 
together, because it is the collective effort 
across different channels that leads to a 
win – we all deserve the recognition.

What trends will the vegan and 
food market witness this year?

What we see is very rapid developments 
in the vegan food sector. It’s no longer 
the traditional/stereotypical sense of 
vegan food. We see a lot of technological 
advancements in kitchen/manufacturing. 
We see an amazing advancement in the 
textures of plant-based foods, like burger 
patties and fluffy vegan ice cream that 
aren’t necessarily heavy on the gut.

I see more and more plant-based 
substitutes for our favourite foods 
starting to take over. I also see a lot of 
developments in the juicing/smoothies’ 
sector, with loads of up-and-coming brands 
that are developing fruit fusions that boost 
energy, immunity, and overall health.

What are your future goals for the 
organisation?

I naturally hope to see it grow! As we 
expand our geographic coverage, we 
hope to see offices and teams pop up 
in different countries. For now, we are 
expanding our footprint in the KSA and 
will be setting up a dedicated team to 
manage the operations in the Kingdom as 
we see endless opportunities over there.

A frozen dessert business that 
is also making waves in the 
healthcare industry for its choicest 

products, House of Pops was started by 
veteran B2B/B2C and FMCG marketing 
professional Mazen Kanaan and his 
culinary and hospitality expert wife 
Marcela Sancho.

With a shared desire to create healthy 
delights to cater to everyone’s taste buds 
as well as fitness goals, the two crafted 
the brand from scratch in their very 
own kitchen and transformed it into the 
leading player that it is today in the health, 
wellness and food sector.

In an interview with Global Leaders Today, 
CEO and Co-Founder Mazen Kanaan 
speaks about bridging the gap between 
taste and health, the intrigue surrounding 
veganism and the trends that the F&B 
market will witness in future.

What made you start House of 
Pops?

I started my career with Unilever and 
managed the ice cream industry in 
different parts of the Middle East region 
like Turkey and Saudi Arabia. It all started 
when my wife and partner Marcela and I 
noticed a serious gap in the market when 
it came to healthy ice cream offerings.

There really isn’t an ice cream that is both 
good for you and actually tastes good. It’s 
always one of the two. The ice creams in 
our region are also super sugar-heavy, or 
loaded with ingredients no one can even 
pronounce, let alone understand. So, it 
only made sense to develop something 
together, and that ended up becoming 
the House of Pops that we know and love. 
With my ideas and Marcela’s recipes, it 
was a match made in culinary heaven.

With veganism being a buzzword 
at the moment, what sets you 
apart from your contemporaries?

We get this question often! A lot sets us 
apart. Aside from the impeccable quality 
of ingredients we use, we are not just 
a vegan offering. Normally, businesses 
substitute milk or other animal-derived 
products with heavy ingredients or 
perhaps, even allergens.

We work exclusively with allergen-free 
ingredients, making House of Pops 
inclusive for all dietary preferences. 
Instead of almond milk, which naturally 
is an allergen, we use organic coconut 
milk and cream. We are also aware that 
numerous consumers who follow the 
vegan diet do so with sustainability 
in mind, as they are aware of the 
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TOYOTA MOTOR OPENS 
BATTERY PLANT IN THE US
The automaker plans to invest over $10billion in the nation over the next five years

Toyota Motor recently said that it 
has started production at a new 
$13.9 billion battery plant in North 

Carolina and confirmed plans to invest 
up to $10 billion more than previously 
expected over the next five years in the 
United States.

The Japanese automaker did not 
release details about the increased 
investment other than Toyota Motor North 
America CEO Tetsuo Ogawa calling it a 
“pivotal moment” in the company’s history 
along with the new battery plant, according 
to a release.

The facility is Toyota’s first in-house 
battery plant outside of Japan. It was first 
announced in December 2021 amid the 
Biden administration’s push to onshore 
production of batteries for hybrids and all-
electric vehicles.

Since then, market conditions for EVs 
have soured, while demand for hybrids 
continues to grow exponentially. Those 
changes are positive for Toyota, which is 
the U.S. leader in hybrid sales with a more 
than 51% market share through the third 
quarter of this year, according to Motor 
Intelligence data.

It’s unclear how much of the 
investment was already planned but 
not made previously public, but the 
announcement follows President Donald 
Trump last month saying Toyota would 
invest $10 billion in the U.S.

Toyota and the entire automotive 
industry have been attempting to navigate 
production plans amid regulatory changes 
impacting EVs and Trump’s litany of tariffs 
on new vehicles and parts.

Toyota’s U.S. sales through the third 
quarter of this year were up 9.9% to more 
than 1.3 million vehicles sold.
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Sim Wen Yee, a legal expert in family matters, speaks about her approach and 
leadership style

S im Wen Yee, a legal expert in 
family matters, is as passionate 
about her work as she is about 

jazz! Technical as it may sound, the 
solicitor handles International Probate 
and Estate Administration matters with 
an unparalleled finesse. She provides 
legal advice and solutions to feuding 
families and finds it highly satisfying. 

In an interview with Global Leaders 
Today, the Founder and Partner of 
Sim & Rahman Advocates & Solicitors, 
opens up about her leadership 
approach and the qualities needed in a 
lawyer specialising in family matters.

Promoting the Spirit 
of Family Law

What made you choose the legal 
profession? 

I find it immensely satisfying to handle 
different types of family dynamics and 
estate distribution and provide the best 
advice and solutions. I am grateful to 
be a lawyer specialising exclusively in 
wills; international probate and estate 
administration matters; family offices, 
and advising clients on managing their 
family assets distribution as well as being 
an advisor relating to how to manage the 
client’s family businesses. 

Give us an overview of the initial 
stages of your professional journey. 

I started with my conveyancing practice 
and found my specialisation in estate 
administration along the journey. With 
experience in drafting effective client-
benefit agreements, I entered wills, 
probate, and estate administration, starting 
my own practice after the second year.

What was the motivation behind 
creating Sim & Rahman Advocates 
and Solicitors? 

The initial motivation behind the birth of 
Sim & Rahman Advocates and Solicitors 
was to help families resolve their feuds as 
amicably as possible. Due to cases coming 
up on a daily basis, I decided to start my 
own practice. We have been blessed with 
the trust of our clients which allows us to 
excel in our endeavours. 

The firm’s two branches in Selangor and 
Kuala Lumpur, Malaysia, help us function 
efficiently. Having extensive experience 
handling family estate issues including 
both non-contentious and contentious 
matters, we have started our training 
institute called ‘Malaysia Law Institution’. 
It is the first institute in the country to 
train lawyers, insurance advisors, trustees, 
bankers, and practitioners both locally 
and abroad on actual case studies and 
provides knowledge that only a practitioner 

Every job comes with its 
own share of challenges 
and growth opportunities. 
Understanding that it’s 
all a part of the learning 
curve is what makes the 
journey worthwhile. The 
most important thing is 
one’s ability to constantly 
learn and grow. 

can impart. Our trainers are experienced 
lawyers and professionals from financial 
businesses across Malaysia, Singapore, and 
Hong Kong. 

You specialise in wills, estate 
administration and family matters. 
What special qualities and skills 
does a solicitor need to argue cases 
in these areas of law? 

A lawyer specialising in wills, estate 
administration and family matters should 
possess high emotional intelligence, have 
a good understanding of family dynamics 
and background as clients are usually 
family members with different beliefs, race, 
upbringing, family values and education. 
One needs to have knowledge of the legal 
aspects in addition to corporate governance, 
company law and practices, family law, 
investment products, banking facilities, 
nature of debts and types of liabilities.

What is your approach to leadership 
and which is your favourite 
leadership style? 

Leaders are learners. A great leader inspires 
others to be good leaders too and grow 
in their pursuits. Being a leader does 
not necessarily entail a lofty role. Even a 
homemaker can be a good leader, guiding 
others to perform household chores to the 
best of their abilities. 

As the leader of my team, inspiring team 
members is the key to my success. Taking 
the lead in everything, including training 
staff, to become leaders is a key factor 
helping our team grow. My favourite 
leadership style is inspiring others to lead. 
Without a great leader, an organisation can’t 
grow and taste success. 

You are also a trainer. What are the 
topics you hold training sessions 
on? 

I am a trainer certified by Human Resources 
Corporation. I train lawyers, insurance 
advisors, housing developers, trustees, 
bankers including clients on areas such as 
the importance of functional will, trust law, 
family offices setup, conveyancing practices, 
and contracts. 

What are your areas of interest 
away from work? 

I love jazz music and listen to it to 
relax. Cooking, gardening, and property 
investments are my other areas of interest, 
which keep me occupied when I am not 
working.
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So, what do you do for work?
It’s one of the first questions we 
ask—a socially acceptable shortcut to 
understanding someone. At a recent 
international conference, I was reminded 
that this question often hides a deeper 
truth: people aren’t just curious; they’re 
unconsciously trying to place you into 
a mental category. Our brains simplify 
complexity by labelling, predicting, and 
creating a sense of safety through structure.

But what happens when that label 
becomes your identity?
I’ve met countless high-performing 
professionals who started ventures 
with contagious enthusiasm, only to 
find themselves years later burnt out, 
emotionally flat, and disconnected from the 
very passion that once fueled them.

The Neuroscience of Identity 
and Burnout
Our brains crave predictability. Research 
from Frontiers in Psychology shows that 

WHEN CARING BECOMES 
A CAGE: HOW OVER-
IDENTIFICATION WITH 
WORK STEALS YOUR SELF

Martina Maya, Founder of the 
Swiss-born, neuroscience-
driven experience HypnoBond, 
reveals how our brain shapes 
burnout, self-worth, and 
professional identity

PHOTO

the human mind constantly constructs 
“identity maps”—internal models that 
help us understand who we are and where 
we belong. These maps give direction and 
stability, but they come with a hidden cost.

Over-identifying with your work creates 
what neuroscientists call self-schema 
rigidity—a mental model so fixed that 
your sense of worth is tied exclusively to 
your professional role. When that role is 
threatened—a failed project, lost title, or 
company restructure—the brain perceives it 
as existential danger.

Neuroimaging studies reveal that the 
same brain regions activated by physical 
pain—the anterior cingulate cortex and 
insula—also light up during rejection or 
identity loss (Eisenberger et al., 2003). 
When people say, “I feel like I’ve lost 
myself,” they’re describing neurological 
reality, not metaphor.

Chronic identification with 
performance keeps cortisol levels high. 
Over time, this shrinks the prefrontal 
cortex (emotional regulation and decision-
making) and enlarges the amygdala (the 

brain’s fear center) (Lupien et al., 2009). 
The result? Brilliant control paired with 
little calm.

The Cost of “Too Much”
When who you are becomes what you do, 
self-worth gets outsourced to external 
validation. Recognition is chased instead of 
meaning.

Much of this is driven by the ego—it 
whispers, “Do more, achieve more, be seen.” 
Yet ego often grows from insecurity, the 
silent fear that without accomplishment, we 
don’t matter. Over time, this voice hijacks 
decision-making, steering you toward 
approval rather than alignment.

Ask yourself honestly: “If no one were 
here to notice, would I still do this?”

When the Body Learns Your Job
Your subconscious doesn’t understand 
titles—it understands patterns. Every time 
you tell yourself, “I have to be strong for my 
team” or “I can’t slow down,” your nervous 
system records it as instructions. Your 
posture, breathing, and micro-expressions 
begin to mirror that script—your body 
becomes your résumé.

Hypnotherapy and somatic work show 
that these patterns can be unlearned. 
By changing your internal state through 
imagery, rhythm, and sensation, you can 
reset identity, reclaim energy, and soften 
conditioned tension in the body.

Stress Becomes Chronic 
When You…
•	 Try to control the uncontrollable. 

Thoughts, fears, and tasks pile up like 
an overflowing recycling bin. Learn to 
mentally sort them: keep what’s useful, 
discard what’s not.

•	 Are physically present but mentally 
elsewhere. Multitasking drains memory 
and heightens anxiety. Presence is 
about redirecting energy, not silencing 
thought.

•	 Care too much. Caring doesn’t mean 
attachment or overdoing it. It’s doing 
your best, then releasing outcomes. 
Less clinginess means more energy for 
creativity, love, and purpose.

Reclaiming the Self Beyond 
the Job Title
Your title is a chapter, not the book. When 
roles change, the brain experiences a 
“self-vacuum,” searching for identity. If 
unanchored internally—to values, emotional 
balance, or connection—it clings to external 
substitutes: a new title, bigger goal, or 
recognition.

Emotional endurance isn’t giving up 
ambition—it’s reclaiming the flexibility to 
adapt without losing yourself.

Next time someone asks, “What do you 
do?” pause before you answer. Who you are 
is always greater than what you do.

A HypnoBond Reset Moment
Close your eyes. Imagine being the only 
person on Earth—no one to impress, 
nothing to prove. Titles fade, noise 
dissolves, and all that remains is breath 
moving through your body. The nervous 
system softens. The mind stops predicting. 
The heart starts listening.

Ask yourself:
•	 If there were nothing to achieve, who 

would I be?
•	 If no eyes were watching, how would I 

feel?
The answer that rises without words is the 
real you. Success is not what you achieve—
it’s how you feel while achieving it.
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Technology alone 
isn’t enough. 
We combine it 
with education, 
support, and 
simplicity—
making 
digital finance 
accessible for all.

With vision, 
resilience, and 
innovation at 
the core of his 
leadership, Toufic 
Koussa, Co-
Founder and CEO 
of Whish Money, is 
transforming how 
people connect 
with money

REDEFINING 
FINANCE THROUGH 
INNOVATION AND 
INCLUSION

Toufic Koussa, Co-Founder and 
CEO of Whish Money, stands at the 
forefront of a financial revolution. 

Leading one of the region’s most dynamic 
fintech companies, he is reshaping how 
people spend, save, and access money across 
Lebanon and beyond. With a visionary 
mindset and a deep sense of purpose, Toufic 
is building technology that solves real-world 
problems, fosters economic opportunity, 
and connects communities through 
innovation.

In a country facing significant economic 
and infrastructural challenges, Whish Money 
has emerged as a beacon of trust, resilience, 
and transformation. Today, with over 1 
million users in more than 110 countries, 

the company has evolved from a local 
disruptor to a global fintech contender—
driving financial inclusion and empowering 
communities worldwide.

Overcoming Early Challenges
Launching a digital-first fintech in Lebanon’s 
volatile financial environment was not 
without hurdles. For Toufic, building trust 
was the greatest challenge. “We focused on 
creating a secure, transparent, and easy-to-use 
platform while investing heavily in advancing 
financial literacy. By guiding customers 
through this digital transition with education, 
trust, and strong support, we turned 
challenges into opportunities for growth.”

Through relentless focus on customer 
confidence, regulatory collaboration, and 
user education, Whish Money paved the 
way for digital finance adoption in an 
environment where skepticism was high.

From Local Disruptor to 
Regional Leader
Strategic decisions and strong alliances 
fueled Whish’s rapid growth. Partnerships 
with global players like Visa, Mastercard, 
TerraPay, Ria, Transfast, and TapTap Send 
have allowed Whish to offer seamless, 
borderless payment solutions.

Flagship innovations like the 
Whish Visa Card—offering perks such 

as zero cross-border fees and airport 
lounge access—demonstrate how the 
company blends convenience with value. 
Integration with Mastercard and TerraPay 
has further enabled instant money 
transfers to 150+ countries, positioning 
Whish as a leading cross-border payments 
enabler.

Toufic emphasizes that agility is the 
key to Whish’s success, “We stay ahead 
by listening to market needs, investing in 
local compliance, and tailoring solutions 
for each region. As we expand into North 
America and the GCC, customer trust and 
financial inclusion remain at the heart of 
our mission.”

Partnerships That Drive Inclusion
Global collaborations have also enhanced user 
trust and financial literacy. Beyond cutting-
edge technology, Whish’s retail presence in 
1,300+ outlets ensures accessibility for those 
hesitant about digital adoption.

With support teams available via 
WhatsApp, call centers, and in-person 
locations, Whish bridges the gap between 
innovation and human touch. This 
hybrid approach empowers underserved 
communities to build confidence in digital 
finance. “Technology alone isn’t enough. 
We combine it with education, support, 
and simplicity—making digital finance 
accessible for all.”

Innovation for the Underserved
Whish’s most impactful innovations—
mobile wallets, digital onboarding, and 
merchant tools—are designed with 
inclusivity at their core. From paying bills 
and groceries to international transfers 
and payroll solutions, Whish empowers 
individuals, micro-entrepreneurs, and 
businesses alike.

By reducing barriers such as complexity, 
cost, and trust, Whish enables marginalized 
populations to build savings, improve 
resilience, and participate fully in the 
economy.

Future of Payments: Borderless, 
Intelligent, Secure
Looking ahead, Toufic sees the future of 
payments shaped by AI, blockchain, and 
digital currencies—technologies that 
promise to make transactions instant, 
intelligent, and frictionless.

Whish is already investing in these 
areas, strengthening fraud detection, and 
proactively working with regulators to 
build a resilient and future-ready fintech 
ecosystem.

“We envision a borderless financial 
world where inclusion, security, and 
innovation drive prosperity. Our role is to 
adapt quickly while helping shape regulatory 
frameworks that foster growth.”

About Whish Money
Founded as part of the Talaco Group 
(2004) and licensed by the Central Bank of 
Lebanon, Whish Money is a fintech leader 
headquartered in Lebanon with offices in 
the UAE and USA. Serving over 1 million 
users across 110 countries, the company 
operates through a robust network of 
1,200+ agents in Lebanon and 3,000+ 
points of sale in the UAE.
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By focusing on user 
experience, businesses 
can not only improve 
employee satisfaction 
but also address key 
challenges such as 
risk management, 
policy compliance, and 
sustainability.

Why User Experience 
Matters in Modern 
Business Travel?
João Carvalho, Managing Director of SAP Concur in Southern Europe, 
Middle East, and Africa, writes about the importance of offering 
seamless travel experience to consumers

A user-friendly travel and expense (T&E) 
management system can address these 
issues by encouraging the use of approved 
corporate tools. The more intuitive these 
tools are, the higher the rate of adoption. 
In instances where employees prefer 
booking directly with suppliers, professional 
management solutions can capture and 
integrate these bookings into the company’s 
T&E system, ensuring compliance and 
enabling travel managers to provide the 
necessary support when needed.

Risk Management and Compliance

Corporate travel policies are often complex 
and multifaceted, making compliance a 
challenge. Risk management is another area 
where businesses face hurdles, particularly 
in ensuring that all bookings adhere to 
company policies. A well-designed T&E 
solution can help alleviate these burdens by 
incorporating travel policies directly into 
the booking system. When employees are 
equipped with clear guidance on policy-
compliant options, they can make decisions 
more efficiently and avoid the manual 
filtering of options, such as class of service 
or allowed expenses.

By eliminating these extra steps, companies 
are not only ensuring higher levels of 
compliance but also making it easier for 
travellers to stay within policy without 
feeling restricted. Additionally, integrating 
policies into the booking process helps 
business travellers avoid having to keep 
track of frequent updates to the company’s 
travel policy, further easing their burden.

Streamlined Processes for 
Efficiency

Efficiency is one of the primary concerns in 
business travel, and consumer-grade tools 
provide a perfect model for the corporate 
world to emulate. A booking process that 
requires minimal clicks can significantly 
enhance the user experience. When 
employees can book a trip effortlessly—
whether it’s the flight, hotel, or ground 
transportation—they are less likely to 
encounter frustrations, thus improving 
overall satisfaction.

This not only benefits the employees 
but also travel managers, who are often 
bogged down with troubleshooting and 
administrative tasks. With streamlined 
processes, managers are freed up to focus 
on more strategic aspects of their roles, such 
as improving travel policies or enhancing 
support structures. The ability to manage 
business travel efficiently, from the initial 
booking to post-trip expense reporting, is 
essential for businesses looking to optimise 
productivity

Business travel has always been 
an integral part of corporate 
operations. However, as the 
world of travel evolves, so too 
do the challenges both travellers 

and companies face. The complexities of 
modern business travel are not limited to 
the trip itself but extend to the planning, 
booking, and post-travel phases. Recent 
SAP Concur research has found that 43% of 
business travellers now consider the pre-trip 
stage—particularly planning and booking—
to be the most stressful part of the journey, 
a 4% increase from the previous year.

What is becoming clear is that the key 

to overcoming these challenges lies in 
delivering a user experience that mirrors 
the simplicity and ease of consumer-grade 
booking tools. By offering business travellers 
a seamless, intuitive booking experience, 
companies can enhance employee 
satisfaction, increase policy compliance, 
and reduce risks. As businesses shift toward 
more sustainable and efficient operations, 
the role of user experience in business travel 
cannot be overstated.

The Pre-Trip Hurdles

The pre-trip phase, often involving 
planning and booking, sets the tone for the 

entire travel experience. The complexity 
of corporate booking tools, coupled 
with rigid policies, can cause frustration 
among employees, driving them to book 
outside corporate channels or struggle 
with time-consuming processes. This is 
not only inefficient but also detrimental 
to both the business and its employees. 
A lack of visibility into bookings creates 
complications for travel and HR managers, 
particularly when it comes to fulfilling their 
duty-of-care obligations. When companies 
cannot track bookings, their ability to 
provide support during crises or unexpected 
disruptions is severely hampered.

Supporting ESG Goals Through 
User Experience

Sustainability has become a core concern for 
businesses, with environmental, social, and 
governance (ESG) standards increasingly 
influencing decision-making processes. For 
business travel, this means adopting tools 
that help travellers make eco-conscious 
choices without additional effort.

User-friendly T&E solutions can integrate 
sustainability metrics, such as carbon 
emissions data for various travel options. 
When this information is presented 
clearly and automatically, employees are 
empowered to make more sustainable 
decisions, aligning their travel choices with 
the organisation's ESG goals. For example, 
a traveller may choose a lower-emission 

option, such as rail travel over air, based on 
the data provided at the point of booking. 
By incorporating ESG considerations into 
the user experience, companies can promote 
sustainability without creating additional 
hurdles for their employees.

A Paradigm Shift in Business Travel

The future of business travel lies in the 
adoption of intuitive, consumer-like tools 
that simplify every stage of the journey. By 
focusing on user experience, businesses 
can not only improve employee satisfaction 
but also address key challenges such as 
risk management, policy compliance, and 
sustainability. As companies continue to 
evolve, those that prioritise user-friendly 
solutions will be better positioned to 
navigate the complexities of modern 
business travel.
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'AI PRONE TO ERRORS, USE ALONGSIDE 
OTHER TOOLS': SUNDAR PICHAI
The CEO of Google highlights the vitality of having a rich information ecosystem 

Google’s boss Sundar Pichai has 
cautioned users not to "blindly 
trust" everything artificial 

intelligence (AI) tells them, even as he 
struck a warning note for companies to 
watch out for an AI investment bubble burst 
that no one would be immune to.

In an interview, the Indian-American 
CEO of Alphabet - the parent company 
of Google - pointed out that AI models 
are "prone to errors" and urged users 
to balance them alongside other 
tools.  Pichai said this highlighted the 
importance of having a rich information 
ecosystem, rather than solely relying on 
AI technology. "This is why people also 
use Google search, and we have other 
products that are more grounded in 
providing accurate information," Pichai 
said. He said that while AI tools were 
helpful "if you want to creatively write 

something", people "have to learn to use 
these tools for what they're good at, and 
not blindly trust everything they say".

In May, Google introduced an "AI 
Mode" into its search using its Gemini 
chatbot, aimed at an experience of talking 
to an expert. "We take pride in the amount 
of work we put in to give us as accurate 
information as possible, but the current 
state-of-the-art AI technology is prone to 
some errors," he said.

The world's leading tech expert went 
on to reflect that while the growth of AI 
investment had been an "extraordinary 
moment", there was some "irrationality" 
in the current AI boom.  Asked whether 
Google would be immune to the impact of 
the AI bubble bursting, Pichai said the tech 
giant could weather that potential storm. "I 
think no company is going to be immune, 
including us," he said during a wide-

ranging interview at Google's Silicon Valley 
headquarters in California.

"We can look back at the internet 
right now. There was clearly a lot of excess 
investment, but none of us would question 
whether the internet was profound. I expect 
AI to be the same. So I think it's both rational 
and there are elements of irrationality 
through a moment like this," he said.

Pichai said Google's unique model of 
owning its own "full stack" of technologies 
- from chips to YouTube data, to models 
and frontier science - meant it was in a 
better position to ride out any AI market 
turbulence.

The tech giant is also expanding its 
footprint in the UK, committing 5 billion 
pounds to infrastructure and research over 
the next two years. "We are committed to 
investing in the UK in a pretty significant 
way," said Pichai.
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